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Your brand in the construction industry is much more than 

just a logo — it’s your professional handshake, your unique 

brand identity in a crowded market of steel-toed boots and 

blueprints.

Think of branding as the soul of your construction business: 

the commitment you deliver and the image that comes to 

people’s minds when they hear your company’s name.

Wondering what that image should look like?
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to get this right and keep it consistent to unlock the true 

power of construction branding.

Here’s how to craft effective brand messaging:

Develop Your Brand Voice

This is the personality of your brand. Are you authoritative 

and confident, or do you have a friendly, supportive kind of 

vibe? Think about how you tend to communicate with your 

customers, and use this as a starting point for your brand voice.

You want your target audience to have a consistent experience 

with your brand, so make sure the voice you land on isn’t wildly 

different from how you and your team communicate in person.

Create a Memorable Tagline

A tagline sets the scene for every successful construction 

business. It’s often what sticks out in people’s minds when they 

think of a brand.

Take Nike, for example. As soon as you read those words, you’re 

probably already thinking of their “just do it” slogan. That’s 

the power of a great slogan. Creating brand slogans is one 

of the most difficult — but important — aspects of your brand 

messaging. 

 » Clarify your construction services — Instead of just listing 

your services, explain them. What does each service offer 

your audience, and what are the benefits for the customer? 

Help them understand the value you provide.

 » Keep your messaging consistent —Whether it’s on your 

website, social media, or in a brochure, your messaging 

should always be recognizably “you.” If potential clients 

don’t see consistency, they may trust your brand less. After 

all, if you can’t keep your online presence consistent, how 

detailed will you be with their build?

5. DESIGN YOUR VISUAL IDENTITY

Your visual identity is what gives your brand its visual flair — 

it’s the logo, color palette, fonts, and design that people see 

across all online and printed marketing materials.

Here’s how to create a compelling visual identity:

 » Design a logo — Your construction logo should be 

distinctive and represent your brand values. It’s the face of 

your company. 

 » Select a color palette — Colors can evoke certain emotions 

and convey messages, so choose colors that resonate with 

your brand’s character.

 » Choose your typography — The fonts you use should be 

readable and reflect your brand’s personality.

 » Use impactful imagery — Images should exemplify your 

work’s quality and vision.

 » Design collateral — Business cards, brochures, and signage 

should be consistent with your brand’s visual identity and 

leave a lasting positive impression.

 » Ensure a cohesive digital presence — Your website and 

social media should clearly reflect your brand’s visual 

theme and brand identity.

6. CEMENT YOUR ONLINE PRESENCE

Having a strong online presence is crucial for a successful 

construction brand. It’s how people find you, get to know 

you, and engage with you. It’s how you grow awareness and 

engagement 24/7 for both current and prospective clients and 

employees.

Here’s how to establish a strong digital footprint:

 » Create a user-friendly website — A website is your brand’s 

online real estate. It should be welcoming, informative, 

and reflect the quality of your work. It should address the 

audience’s pain points and how you solve them throughout 

the site. Make sure it’s easy for visitors to find what they’re 

looking for, whether it’s your services, project portfolios, or 

contact information.

 » Engage on social media — Choose the right social media 

platforms for your audience and use them to engage in 

meaningful ways, showcasing your brand’s personality. 

Regularly post updates, photos, and videos of your work, 

team, and industry insights. Start conversations and 

encourage followers to share their thoughts, further 

amplifying your brand’s reach.

 » Invest in content marketing — Content marketing involves 

creating articles, videos, and other content types that 

provide real value to your audience. For example, you 

might write educational blog posts about the construction 

process, advice on choosing the right materials, or insights 

into the latest industry trends. 
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 » Optimize for search engines — Search engine optimization 

(SEO) is all about increasing your brand’s visibility online. 

When people search for construction-related services, you 

want your brand to be a top result. Achieving this involves 

keyword research, on-page SEO, quality content, and local 

SEO. 

 » Use email marketing — Email marketing allows you to send 

personalized messages directly to your audience’s inboxes. 

This can include blog posts, special promotions, or updates 

on new construction projects. It’s a great way to reinforce 

your branding and stay top of mind with your target 

audience.

Building a brand is like constructing a building — it takes 

time, planning, and dedication. The effort you put into these 

six strategies will lay the foundation for a brand that not only 

stands out, but also stands the test of time. 



|  5  cmaanet.org

About the Author

Chemene Phillips is the founder and president of BRIXBranding


